
How Case Study Buddy 
helped Tiller Digital 

double the effectiveness 
of their sales process
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Tiller Digital

Tiller Digital partners with innovative brands and  
fast-growing businesses to build and market exceptional 
digital experiences.

They’re known for their custom web and application 
development, interactive design, and integrated 
marketing campaigns.

Results

• Increased sales and improved 
closing rates 

• The ability to get more meetings 
with customers and opportunities 
to quote

• A better understanding of Tiller’s 
strengths and value proposition

• Leads are more qualified than 
ever before and even partners are 
sharing Tiller’s case studies 

Solution

• Case Study Buddy learned what 
made Tiller Digital tick and what 
insights they valued most

• Efficient, end-to-end process 
required no babysitting while 
treating clients with respect 

• Case Study Buddy provided an 
interview recording so Chantelle 
could hear genuine feedback in 
the client’s own words

HIGHLIGHTS

Challenges 

• Needed persuasive stories 
that could sell leads on their 
competency and client success

• Couldn’t afford to spend time and 
energy babysitting third-party 
vendors every step of the way

• Struggled to capture genuine 
feedback directly from clientsI don’t think I could do this on my own: call up a 

customer and ask them these questions, write 
this beautiful narrative, and display it in a way 
that would actually garner results. 

It’s really hard to do that with your own 
customers—Case Study Buddy is a team  
you can trust.

CHANTELLE LITTLE 
FOUNDER, TILLER DIGITAL

The Company



Challenges
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Creating case studies without babysitting

When Chantelle Little, Founder of Tiller Digital, saw the 
success that her tech industry clients were having by 
leveraging case studies, she was excited at the opportunity 
to use them for her own business.

“There’s a couple customers we have in the tech 
space that have had great success with case studies,” 
Chantelle explains. “They always referred to them as 
being a really valuable tool when it came to sales and 
business development. It was something that we had to invest some time and resources into.”

But with internal teams already firing on all cylinders and a plate full of client work, Tiller Digital didn’t 
have the resources to build case studies in-house. 

What’s more, Chantelle found it tricky to get detailed insights when asking clients on her own. 
Clients were very responsive, but it was a challenge to get them to be specific about what made their 
experience so positive.  

“I don’t really like to talk about how great I think Tiller is,” Chantelle confesses. “It’s a little awkward 
for me. So to get a team of experts to talk to my customers and ask them about their experience, 
that would be so valuable. If I’m asking the questions, I won’t be asking the questions I really want 
answers to because I’d feel uncomfortable.”

Finding the right people for the job was a challenge. In the past, hiring freelancers had necessitated a lot 
of babysitting—something Chantelle simply didn’t have time for. 

She wanted an expert who could lead the way instead of relying on her to drive momentum or define 
the process.

“We’d had some contractors produce assets for our projects in the past, but it always felt like we had 
to do a lot of project management,” she explains.

That’s why Chantelle was so excited when she was referred to Case Study Buddy. After reviewing their 
website, process, and samples, she knew she’d found a team who wouldn’t need any hand-holding.

“Case Study Buddy really earned trust because I could go to their website and immediately learn 
about their process. They aren’t trying to be jacks-of-all-trades, they’re case study experts. I couldn’t 
help but want to call.”
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A done-for-you service you can trust

Because Tiller Digital hadn’t done any case studies in 
the past, Case Study Buddy was called on to lead the 
discussion on strategy and formatting. 

They listened carefully to Chantelle to learn the ins and 
outs of her business and took great care to understand the 
company’s voice and style.

Case Study Buddy and Tiller Digital worked closely to develop a strategy for the client interview, outlining 
the insights Chantelle wanted to capture and determining which questions needed to be asked to learn 
them.

Once the client had been introduced to Case Study Buddy, Chantelle’s work was virtually done. She was 
relieved to find that, unlike other vendors, working with Case Study Buddy wasn’t adding more to her 
plate.

“Honestly, it felt so easy to me,” she says excitedly. “It was very seamless: I had that first call, made the 
email introduction to the client, and then Case Study Buddy took the bull by the horns from there 
and handled everything.”

Throughout the process, communication and efficiency were key. 

“Case Study Buddy very much led the effort, and they always let us know the moment they needed 
input,” Chantelle explains.

Before Case Study Buddy delivered their first draft, they sent Chantelle a recording of the interview so she 
could hear her client’s unfiltered feedback.

“Listening to my customers talk about their experience to someone other than me, in detail, really 
helped me see some of our strengths that I didn’t realize we had,” she exclaims.

Solution

Case Study Buddy really earned trust because I could go to their website and 
immediately learn about their process. They aren’t trying to be jacks-of-all-trades, 
they’re case study experts. I couldn’t help but want to call.
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Sales processes that work twice as well

Bruce Renton, a Business Development expert with Tiller 
Digital, was seriously impressed by the quality of the study 
and began using it in his process right away.

“The study is unlike any I’ve ever seen! Usually, case 
studies have only a few quotes, which are cliches and 
are vague,” Bruce explains. “The quotes in these studies 
are detailed enough to paint a picture of the facts and 
emotions of the client. The reader can get the feel of 
the entire process of working with Tiller Digital.”

Chantelle began to notice the impact of using the case 
study in her sales process almost immediately.

“Case studies have definitely had an impact,” Chantelle smiles. “When we share them in specific 
sales situations, like with a web application project, we’ve had much more success. With a 
technically complex project, having a case study that demonstrates that same kind of success has 
just done wonders for us.”

No later than a week after the interview, Case Study Buddy provided a draft of the success story. 
Chantelle was impressed by how adeptly Case Study Buddy mirrored Tiller Digital’s style.

“It was very reflective of our voice,” she says. “It wasn’t overly cold or too professional, it had personality 
which I really appreciated because it felt approachable.”

Chantelle finally had the tool she needed to demonstrate Tiller Digital’s success.

Now it was time to put it to the test.

Results

Seeing Case Study Buddy in action, I was wowed. I could never get this kind of 
information out of my customers on my own. They have proven to me that they 
know how to do this.
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“When I can offer a case study of this quality my selling effectiveness is at least doubled,” adds Bruce, 
“For example, one prospect replied to my email within a day saying that he was very impressed 
with the quality of Tiller Digital's work. Six weeks later he invited us to respond to an RFQ for a large 
project.”

Amazingly, even those who refer others to Tiller Digital have begun using the case study when making a 
referral, without even being asked.

“When we go meet leads face to face, they often refer to our case studies and we’ve even heard that 
they’ve passed it to others,” Chantelle says excitedly. “Even people who send us referrals are keeping a 
copy on hand to pass on to folks that they’re referring, because they believe that the case studies will 
be what convinces the referral to pick up the phone and give us a call.”

What’s more, her client’s candid feedback has helped Chantelle articulate and sell Tiller’s strengths.

“Now, when I am in sales situations or I’m thinking through the business development side, it’s easier 
to see those strengths because of what came out of that case study and I can better explain what 
Tiller Digital is good at to leads,” she explains.

Looking to the future, Chantelle knows she has a trusted partner the next time she needs to turn a 
customer’s success story into a persuasive sales tool.

“I couldn’t do this myself,” she admits. “I couldn’t call up a customer and ask them these questions 
and write this beautiful narrative and display it in a way that would actually garner results. It’s really 
hard to do that with your own customers. Case Study Buddy is a team you can trust to glean those 
stories out of the customers that you love, and that’s really valuable.”

These case studies have definitely paid for themselves. I really love how they 
emphasize and quantify the results. They’re a great use of our marketing budget.



Do you need help standing 
out from the crowd?

Contact Case Study Buddy and let 
your success do the talking.

GET IN TOUCH

https://thwomp.typeform.com/to/mquZU1

